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i-mediaon aPath
to Net Zero

Certification from Planet Mark confirming
carbon usage, and invested offset resource in
two sustainable global projects to achieve
carbon negative status.
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Motorway
Service Areas
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An Upscale

Transport Hub
| 6.53M ' 7.92M
| £3bn 23 mins

'MostUsed X2
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MSA Moments
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Weekly motorway service area visits over a year

B visits in 2023

[ -]
shailn

P P

yaE WhlFeadbis & ielr
By el i

Fi(if o

PEAX 7,744,613

-
-

Vol W Ry

Wy SR o

w0 Lavew Bervy Beenblioess Siteow 1 B

]

I

S

dLuE

ALY

sai



iiiiiiiiiiiiiiiiii

Data &
Technology
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Identify and
Communicate to
Your Audience

Tech ond Dato Copabilities

ANPR technology identifies multiple | Make | Fueitype | MOT due date
vehicle criteria in real-time l Model 1‘9‘ lc:uz S
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Data Portal
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Active Xchange

 BM+ GPS Data 67

Journey data MSA site Movement data MSA site dota x oudience segments
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Real-Time
Targeting
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Real-time audience delivery

Proprietary technology to understond the audience ot our MSAs in
real time and place dynamic ads.
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ElACH YoOUR COEQNT

Demographics

Target a wide variety of attractive audiences at scale;
traditionally, via a trigger campaign, or programmatically.

YouGov driven oudience insights
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in MANELIT AWDIANCLE

Optimum times

Trigger and plan campaigns at the best
moments to target your audience. We use
our bespoke plonning tools to onalyse
historicol trends and identify the key times
to moximise your reaoch and reduce

your wastaoge.

Reoching the right oudience
ot the right time
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in MANERLIT APDIiANCLY

Predictive Intent | e D R
to Purchase i Ny

Predictive modeling is applied to your
desred gudience to narrow the targeting
ol your campaign to those in market to
make a purchase. Significantly increasing
the effectiveness of your campaign
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Real-time aoudience analysis
for maximum relevance
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Full Motion
Digital OOH



ABVIETINING FORMATE

Full Motion DOOH

130 Full Motion D48s

520 Full Motion DEs

i-media

76 Full Motion Mega DEs




ABVERTISING FORMATS i-media
Internal Retail DOOH
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AEDVIETINING FrORMET N

Roadside D6s

increasing our coveroge to o
roads|de oudence, 500 new locations
in key oreas of media scarcity.

Dates L 2004
Locatlons oL onwedie
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Experiential



AEDVIETINING FrORMET N

Experiential

With dominant locations at the entrance to the services or
within the main footfall areas of the cor park, Motorway
Services expenantial zones are the perfect place to reach
customers toking o break from thelr journeys and with the
time to understand whot a brand has to offer
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Experiential Pods
are Fully Flexible
Creative Solutions

Create meaningiul, interactive moments for
a day, o weekend or on o long-term basis
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Case Studies
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CANL BYERY - AQTOEOTIVLE

Skoda Octavia

—media’'s proprietary Predictive Intent to Purchase
algorithm enabled Skoda to pinpoint potential buyers for
the relounch of the Octavia
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CANL BYERY - AQTOEOTIVLE

VW Group

After-Sales Service Plans

Regi-time ANPR data enabled Skoda, S2at and VW to
target their own customers at MSA's, when they were
in-market for a service plan solut|on.
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Virgin Atlantic
iec LU.L. IiNn 2024

ANPR and YouGov enabiled regl-time targeting of upscale

oudences resulting in higher owareness vs standard OOH.

The Cholengs
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THL INTELLISGENT MOTORING MIDIA SETWORR

Thank you for
your time

Sakes Director Soles Director
Bcwm
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