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BILLIONAIRE MAGAZINE BBC Interview
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s the ultimate magazine for the exclusive

international lifestyle. It covers all things which are
of interest to the wealthy community: luxurious
cars, boats, yachts and private jets, high-class hotels,
restaurants, and other leisure spots around the
world, exquisite watches & jewellery, fashion, the
latest gadgets, entertainment, health, beauty, and
wellness, a calendar and coverage of exclusive BEE NEWS
events, profiles of top private collections, and
insightful quotes and inspirational articles written by
the affluent community. Billionaire’s motto, “Dream,

Struggle,  Victory,”  expresses its  holistic Xt Tho Sl
understanding of luxury and achievement. 4
N
Sincerely, i
T extti 7206 /r//'//
Founder /CEO \BLlLUONA'R E
i

DREAM refers to intangibles:the STRUGGLE becauseBillionaire Magazineis for VICTORY means a lifestylethatemphasizes
ideas and philosophy that powers and about people: the mostinfluential and quality.ltembraces progress and eschews mere fads.
achievers. Billionairefeeds the soul by accomplished peopleinour society. They arehigh- Billionaire Magazine keeps the affluentcommunity in

wisdomand inspiration to help our achievers who have worked hard to achievetheir touch with the trends that represent the best and
influential audience go for their positions of greatresponsibility. We celebrate their brightest of todays offeringsinall aspects oflife,
accomplishments inadvancingthecause attainments and offer knowledge to enrich their lives includingart, fashion, yachting, aviation, automobiles
of mankind. and further their abilitytoinspireoursociety. and technology.
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READERSHIP AND DEMOGRAPHICS % e Loitlhomaire unorme

MICRO-TARGETED MARKETING

When your targeted demographic represents 1% of consumers who control more than 50% of the
world’s wealth, reaching them can present a challenge.

Billionaire Magazine connects your brand to our targeted readership of the wealthiest 1%, with
additional coverage throughout hundreds of private jet terminals, yacht clubs and other exclusive
locations. Soft-back magazine published monthly and hard-back published quarterly, Billionaire
Magazine offers you advertising opportunities that are well-positioned to heavily influence major
buying decisions.

DEMOGRAPHICS CIRCULATION

Gender Male 52%, Female 48% On Board Private Jets

Married/Partnered 63% Private Jet Terminals (FBOs)

Median Age 48 Private Jet Charter Companies

Median HHI $2.6MM Yacht Brokers, Clubs and Marinas
VIP Subscribers High-End Car Services

ON-LINE Corporate Flight Departments

Over 1,100,000 website visits per month Corporate Suites

Twitter Followers 314,000 Fractional Jet Ownership Companies

Facebook Fans 90,000 First Class Lounges and Cabins

Global Alexa Rank 17,000 Suites at Top Hotels and Resorts

Average Time on Site 5 min 39 sec Exclusive Events

Bounce Rate 14.2%

BILLIONAIRE MAGAZINE READERS COLLECTIVELY SPEND

Automobiles: $1.7 Billion Women'’s Fashion: $762 Million
Home Furnishings: $1.4 Billion Men’s Fashion: $467 Million
Consumer Electronics: $625 Million Real Estate: $139 Billion

Fine Art and Collectibles: $323 Million Exclusive Memberships: $1.2 Billion
Hotels and Resorts: $361 Million Private Aviation: $14.7 Billion
Watches and Jewellery: $609 Million Cosmetic Procedures: $2.5 Billion
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2017 EDITORIAL CALENDAR e Ihe Lritthomaire vronms

ISSUE 1 — BILLIONAIRE CAR
ICTIONAIRE GA' AR B - . ‘ 2017 Luxury Car Preview
" ' * Wine, Dine, Taste & Tour
* Elegant Adornments: The Finest Jewellery & Timepieces in
the World
* 2017 London Fashion Week

ISSUE 2 - BILLIONAIRE AIR

* Dream Trips - Flying Private

* Unplugged: Extreme Luxury Adventure Travel

* Elite Private Aviation: Best Private Jet Charter Services
* Global Concierge Connections

ISSUE 3 — BILLIONAIRE YACHTING
* 2017 Yacht Buyers Guide

* Resort Golf Experiences

* Waterworks: Exotic Island Getaways

* Fall Fashion Preview

The Ultimate Christmas Gift Guide

2 7; L%//me

ISSUE 4 - BILLIONAIRE ESTATES

* High-Roller Experiences

* Members Only: The Most Exclusive Private Clubs
* White Glove Winter Excursions

* Rising Higher: Homes In The Sky

BILLIONAIRE COLLECTION
* Holiday Gift Guide 2017

ON2016
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2017 PRINT ADVERTISING RATES

Display your brand to the wealthiest demographic in the world

201 7 PRINT ADVERTISING RATES (gGROSS) while they are relaxed and captive via private jet, private residence,

vacation home or luxury yacht. Billionaire Magazineis for the most
elite and prestigious reader, and defines luxury forits audience with

2 Page spread 10000 9000 8000 7000 rich editorialand display advertising.
Full Page 6000 5000 4000 3000
% Page (horizontal) 3500 3000 2500 2000
% Page 2000 1750 1500 1250

2017 PREMIUM ADVERTISING RATES (GROSS)

Back Cover 15000 12000 10000 8000
Inside Cover Spread 12000 10000 8000 6000
Inside Back Cover Spread 11000 9000 7000 5000

Full Page (opposite
Masterhead & E.L.)

% Page (Masterhead & E.L.) 4500 4000 3500 3000

8000 7000 6000 5000

*E.L. =Editor’s Letter

ISSUES AND CLOSING DATES

ISSUE 1 March 17 April 17
ISSUE 2 June 17 July 17
ISSUE 3 August 17 September 17
ISSUE 4 October 17 November 17
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AD SIZE REQUIREMENTS

% L%&%&%m MAGAZINE

2 Page Spread
Full Page

% Page (Horizontal)

% Page (Vertical)
% Page

Front and Back Cover

17”7 x 11.125"
8.625” x 11.125”
7.65” x 5”
4.375” x 11.125”
3.75” x5”
8.625” x 11.125”

16.75” x 10.875”
8.375” x 10.875”
7.65” x 5”
4.125” x 10.875”
3.75” x 5"
8.385” x 10.875”

Ya
Page
2 Page Spread 1 Page V2
Page .
Vert 4 Pz‘age
Horizontal

SUBMITTING FINAL MATERIALS

OPTION 1:
EMAILFILES

Prepare your ad file(s) then email to:
design@thebillionairemagazine.com

DIGITAL FILE REQUIREMENTS - PDF ONLY

GENERAL GUIDELINES - . .
. - . ) Multiple files must be put into a .ZIPfile.
Ensure thatall images are a minimum of 300dpi at 100% of final placement . . .
size If you have any questions about the digital requirements or
Convert all spot/special colours to four-color process. Please provide CMYK if you are having difficulty o
files and conforming your ad to our specifications, contact our

Design Department at

images only. Do not submit files in RGB, or files containing additional channels. +44 (0) 207-112-5170

PLEASE NOTE
* PDFfiles must contain only 4-color process images (CMYK).
* Billionaire Magazineis not responsible for PDF files prepared incorrectly.
¢ All artwork must be designed per the specified dimensions. If they are not,
the artwork will be resized to fit the designated space.
e SAFETY: All live/readable text/matter should be 1/4” from the trim line on
all four sides.
Billionaire Magazineis not be responsible for any information or live matter
placed outside the safety thatis trimmed or cut off. requested. All final ad materials should be shipped to the
*  When using pure BLACK in your design, please use: C=40, M=30, Y=30, Design Department
K=100 (address listed below).
* All ads submitted should be suitable to print as is. Billionaire Magazine is Attn: Design Department
not responsible for any errors in content. Billionaire Magazine
* |Iffiles are prepared improperly and mechanical requirements are not met, US Office: 300 Delaware Ave, Suite 210-A, Wilmington,
Billionaire Magazine can not guarantee the reproduction of the New Castle County, Delaware DE 19801
advertisement. UK Office: 548 Elder House, Milton Keynes MK9 1LR
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OPTION 2:

SEND DISK

CD, DVD or Flash Drives accepted. Along with the disk
please provide contact info, issue

date or insertion order, advertiser name, and agency name.
Disks will be returned if
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DIGITAL ADVERTISING

SUMMARY OF OPTIONS

% ﬁ%ﬂm MAGAZINE

SUBSCRIBER PROFILE

Billionaire Magazine offers luxuryadvertisers a wide
choiceof options for interactive media, banner displays
andrich content to promote

their brands:

* 52% Male

* 48% Female

e Average Age: 48

¢ Median HHI: 2.6 Million

* Unique andexclusiveeditorial

¢  Web features/custom-branded native content
featured on the Homepage or inspecific category
sections of the website (Art, Aviation, Real Estate,
Travel, Yachts etc.)

*  Premium web feature placement ina specific
category on the homepage or exclusiverun-of-site
featured listing

* Searchengine optimized meta tags for each web
feature to increasesearch authority and keyword
rankings

e Luxury newsletter releases and dedicated emails sent
to Billionaire Magazine’s database of opted-in
subscribers

* Social media promotion to Billionaire Magazine’s
Facebook and Twitter followers

* Banner/displayadvertisingin a selectcategory or site
section through standard |AB units

* Suppliedvideo hosted on

thebillionairemagazine.com

DREAM STRUGGLE

¢ Monthly Page Views: 1 Million +
e Customized Tracking Provided

TRAFFIC & AUDIENCE
ENGAGEMENT

¢ Global Alexa Ranking: 17,000

¢ U.S. Alexa Ranking: 7,500

e Bounce Rate: 24%

¢ Daily Page Views Per Visitor: 5

e Average Time On Site: 5 minutes

VICTORY
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DIGITAL WEB FEATURES e Lritthonasse v

CUSTOM BRANDED NATIVE WEB CONTENT

Convey Your Brands Incredible Story with Custom Branded Web
Content on Billionaire Magazine

Engage our online audience by placing your custom native content on
TheBillionaireMagazine.com where thousands of unique visitors
browse through several pages every day. In addition to our standard
category-specific web features,

Billionaire Magazine also offers premium placement options including . =5 serNn=ATTER
Run-of-Site Menu Features and Homepage Category Features to fit ' ’

your specific needs:

¢ Billionaire Magazine’s web features offer a unique combination of
lifestyle editorial, advertorial and advertising with a robust call to
action. It gives you the opportunity to present your product or service
directly to our readership base by utilizing every rich media feature
available to date.

* The web feature is a multi-page hub that can include coverage of
your brand with image galleries, videos and much more.

¢ Your custom web content will be optimized and indexed for search
engines to achieve competitive rankings on all major search engines.

3 Months £ 2200
6 Months f 3000
9 Months £ 4500
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DIGITAL PREMIUM PLACEMENT

AGAZINE
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Run-of-Site Menu Feature

Homepage Category Feature

£ 2100 /Month
£ 1000 / Month

Billionaire Magazine Premium Placement options for web features

offer brands a unique way to ensure they’re getting the most from their digital
marketing efforts. With increased visibility and valuable domain authority being
provided to each piece of content featured on the homepage of
TheBillionaireMagazine.com, premium placements provide luxury advertisers with
a powerful and effective form of content marketing that works.

Billionaire Magazine’s Premium Placements are the perfect solution for advertisers
who arelooking to invest their marketing budgets in digital marketing while still
reaching the ultra high net worth individual

¢ Homepage Premium Placement options offer increased exposure and readership
(more page views!)

¢ Premium Placement Web Features help maximize search engine optimization by
transferring homepage domain authority to your content and backlinks.

¢ Homepage Category Features position your content on the front page to ensure
your brand’s product or service reaches the right customer at the right time in the
decision journey.

BE A PART OF THE RIGHT CONVERSATION

While at times, Billionaire Magazine’s readers may enjoy returning to the same
familiar hotels or restaurants, they more often enjoy adventuring, trying new
places, being in new surroundings and privately exploring the latest in what’s
trending. Make sure they find your business on the Billionaire Magazine homepage.
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DIGITAL DISPLAY ADS
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Billionaire Magazine continues to innovate and refine the
types of digital advertising products available to our
partners. You can now promote your luxury brand by
utilizing standard 1AB display units to increase readers’
engagement with your brand.

We offer category-specific IAB display placements that vary
in size and location to fit your specific needs, whether your
intent is brand association or direct response.

BANNER / DISPLAY SIZES &
FEATURES

* 728 x 90 (Top)
* 360 x 280 (Right side)

2017 WEB BANNER RATES

Top Banner Position £ 2200 /Month

Right Side Banner Position £ 1200 / Month

Top Banner Position £ 800 /Month

Right Side Banner Position £ 500 / Month
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The Cohiba Esplendido

BILLIONAIRE

Welcome to Billionaire Cigar, the source
for the very best cigars on the planet. For true
cigar aficionados, even the casual ones, a
cigar is never just a cigar. A cigar is a
ceremonial event, coronation time to mark a
special occasion. When enjoying one of the
finest cigars in the world, the occasion need
not be more than its own private party. You
smoke a fine cigar to celebrate the fine cigar
you're smoking

Welcome to the world's most
exclusive magazine.
Considered to be the best of
all wealth magazines, The
Billionaire Magazine is
chosen by billionaires and
the wealthiest people in the
world to be entertained,
educated and enjoy a
lifestyle of luxury. We are the
periodical that dreams are
made of and desires are
fuelled by. Billionaire
Magazine proudly presents
articles and features on the
finest products and services
available on earth

and beyond. So whether you
are a billionaire or a
millionaire to be, subscribe
today to

The Billionaire Magazine...

Billionaire Magazine offers access to thousands of opted-in subscribers
for email marketing purposes. Luxury advertisers can instantly reach
the ultra-wealthy through one of two options: a customized branded
email campaign or a banner insertion into the Billionaire Magazine bi-
monthly newsletter that provides timely news about our readers’
passions.
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Partnerships/Sponsorships : Monanse oo

There is much more to be gained from a relationship with a magazinethan straightforward advertisingand occasional editorial . If you share our aimof promoting
business and free markets and if you believe that you will benefitfrom a much wider profilethrough event hosting,a permanent onlinepresence and
opportunities to network with peers inthe senior business community, then sponsoringBillionaire Magazineis for you. Limited sponsorshipsareavailable.

Sponsor 12 Months - £60,000 4 issues

* Acknowledgment of sponsorship on contents page

* Majoreditorial feature-atleast2-3 pages

* Client-authored editorial (one page/600 words) in twelve editions (subjectto editorial overview & consultation)

*  Twelve pages of advertising

* Section sponsorship—logoandtaglineina section of news appropriateto the sponsor

*  Membership of Billionaire Magazine Platinum, the limited edition tier of Billionaire Magazine community membership, reserved for senior business
individuals.

* Two exclusivedinners with other Platinum members duringyear

* Primary namingrights for two Billionaire Magazine client networking events/seminars/round tables, to includedisplay materialsand marketing opportunity

* Invitationto all Billionaire Magazine events, to includesports participation, business and networking, for senior executives/partners

* Video interview with a company principal for useon Billionaire Magazine website, twice duringthe year

* Banner ad on Billionaire Magazine websitefor 12 months

* Use of all published materialsfor your own PR/marketing/web purposes

* 500 copies with your brandingon the cover — eachissue.

* Distribution of your branded issues to your named outlets/ locations UK and international (limitations apply)

Media Partnerships

TOP
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Billionaire Inc, USA

US Office: UK Office:
300 Delaware Ave, Suite 210-A, Wilmington, 399 Silbury Boulevard, Gloucester House
New Castle County, Delaware DE 19801 Milton Keynes MK9 1LR

USA: 001 (646) 7879492 UK: +44 (0) 207 1125170
Mobile: +44 (0) 7908 652 999
www.billionaireplc.com
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